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] Dinya ve ilke turizmini izmir'de bulugturarak
turizm sektdrind Turkiye'de her mevsim canli
tutan, Turkiye Cumhuriyeti Kiltir ve Turizm
Bakanlig himayesinde, izmir Biyiksehir
Belediyesi ev sahipliginde, TURSAB Fuarcilik
Hizmetleri A.§. ve IZFAS ortakligiyla
dizenlenecek 15. Travel Turkey izmir Uluslararas
Turizm Fuar ve Kongresi 2-4 Aralik 2021
tarihlerinde sektdrin “ilk Hibrit” bulusmasi olarak
yeni ddnemde Tirkiye'de bir ilke imza atacak.

15t Travel Turkey lzmir International Tourism
Fair and Congress, which brings both the world
and the country’s tourism together in lzmir

and keeps the tourism sector alive every season
in Turkey, will be held on 2-4 December 2021
under the auspices of the Ministry of Culture and
Tourism of the Republic of Turkey, hosted by
Izmir Metropolitan Municipality and partnership
with Tirsab Exhibitions Inc. Co. and IZFAS, which
will be signed the “First Hybrid” meeting in the
new era of

tourism sector in Turkey.
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Sektor Izmir'de Bulugtu!
Tourism Sector Has Met in |zmir!

izmir Biyiksehir Belediyesi ev sahipliginde
IZFAS ve TURSAB Fuarcilik Hizmetleri A.S.
ortakliginda 5-7 Aralik 2019 tarihleri arasinda
13. yasini kutlayan Travel Turkey izmir Turizm
Fuar ve Kongresi, tim dinyadan sektor
profesyonellerini izmirde bulusturdu.

Travel Turkey Izmir 2019 Tourism Fair and
Congress which was hasted by Izmir Metropolitan
Municipality and organised by iZFA$ and TURSAB
Exhibitions Inc. Co. under the patronage of
Repuplic of Turkey, Ministry of Culture&Tourism,
has celebrated its 13'" anniversary with sector
professionals from all around the world between
5t-7t" December 2019.



Oliideniz / Fethiye



Sayilarla Travel Turkey Izmir 2019
Facts & Figures of Travel Turkey Izmir 2019

1.284 katiimer Exhibitors 97 Ziyaretgi Ulke Visiting Countries
96 vabanci Katilimer International Exhibitors 180 uluslararasi Satin Aliet International Hosted Buyers
43 Katilimci Ulke Exhibitor Countries 9836 B2B Goriigme B2B Meetings

41.597 Ziyaretgi Visitors 17.002 mM? kullanilan Net Alan Net Exhibition Space



Katilimci Profili

Bakanliklar
Konsolosluklar
Valilikler
Belediyeler
Kalkinma Ajanslari

il Kiltor ve Turizm Midirlokleri

Seyahat Acenteleri ve Tur Operatorleri

Turizm Burolari

Oteller ve Konaklama Tesisleri
Havayolu Sirketleri

Turizm Tagimacihg irketleri
Is ve Kongre Turizmi Sirketleri
Saghk Turizmi $irketleri

Kultir Turizmi Sirketleri

Spor Turizmi $irketleri
Egitim Turizmi §irketleri

Aktif Turizm ve Macera Turizmi
Sirketleri

Yat ve Kruvaziyer Turizmi
Sirketleri & Marinalar

Kafe ve Restoranlar
Kafe, Bar & Otel Ekipmanlari

Park ve Kent Ekipmanlar
Sirketleri

Turizm Teknolojisi / Yazilim
Sirketleri

Medya Kuruluglari
Bankacilik ve Sigorta Sirketleri
Birlik & Dernekler



Exhibitor Profile

Ministries

Consulates

Governorships

Municipalities

Development Agencies

Culture And Tourism Directorates
Travel Agencies & Tour Operators
Tourism Bureaus & Boards
Hotels & Accomodation

Airlines

Tourism Transportation

Business Tourism & Mice

Medical Tourism

Culture Tourism

Sports Tourism

Educational Tourism

Active & Adventure Tourism

Yacht Charter, Cruiselines & Marinas
Cafe and Restaurants

Cafe, Bar, Hotel Equipments

Parc and City Equipments

Tourism Technologies / Software Companies
Tourism Media

Banking & Insurance

Associations & Unions



Katilimei Ulkeler // 2019
Participant Countries // 2019

Almanya, Amerika Birlesik Devletleri, Arjantin, Avustralya, Azerbaycan,
Bahreyn, Banglades, Birlesik Arap Emirlikleri, Birlesik Krallik, Bosna Hersek,
Cin, Dominik Cumhuriyeti, Endonezya, Etiyopya, Filistin, Fransa, Gana,
Gorcistan, Hindistan, Irak, ispanya, italya, Japonya, Kamerun, Kuzey
Makedonya, K.K.T.C., Libya, Lubnan, Malta, Ozbekistan, Pakistan, Polonya,
Rusya, Ruanda, Seyseller, Sri Lanka, Suudi Arabistan, Tayland, Tunus,
Tirkiye, Tirkmenistan, Urdiin, Yunanistan.

Argentina, Australia, Azerbaijan, Bangladesh, Bosnia Herzegovina,
Cameroon, China, Dominican Republic, Ethiopia, France, Georgia, Germany,
Ghana, Greece, India, Indonesia, Irag, Italy, Japan, Jordan, Kingdom of
Bahrein, Lebanan, Libya, Malta, Northern Cyprus, Pakistan, Palestine,
Poland, Republic of N. Macedonia, Russia, Rwanda, Saudi Arabia,
Seychelles, Spain, Sri Lanka, Thailand, Tunisia, Turkey, Turkmenistan,

UK, United Arab Emirates, USA, Uzbekistan.






Uriin Gruplarina Gore Katilimer Dagilimi
Product Groups of Exhibitors

%9

Otel Ekipmanlar
Hotel Equipments

Ulusal ve Uluslararasi Turizm Ofisleri
National and International Tourism Boards

%9

Alternatif Turizm Firmalari
Alternative Tourism Firms

Turizm Teknoloji Firmalari
Tourism Technology Companies

%24

Oteller
Hotels

Diger
Others

Seyahat Acenteleri
Travel Agencies









2019'da Ziyaret Eden Ulkeler
Visiting Countries in 2019

Almanya, Amerika Birlesik Devletleri, Arjantin, Arnavutluk, Avustralya, Avusturya,
Azerbaycan, Banglades, Belarus, Belgika, Birlesik Arap Emirlikleri, Birlesik Krallik, Bosna
Hersek, Brezilya, Bulgaristan, Burkina Faso, Cek Cumhuriyeti, Cin, Dominik, Endonezya,
Ermenistan, Estonya, Etiyopya, Fas, Fiji, Filipinler, Filistin, Fransa, Giney Afrika, Gurcistan,
Hindistan, Hirvatistan, Hollanda, Irak, Iran, ispanya, israil, svec, isvicre, italya, Japonya,
Kambogya, Kanada, Karadag, Katar, Kazakistan, Kibris, Kirgizistan, Kolombiya, Kore,
Kosova, Kuveyt, Kuzey Kibris, Kuzey Makedonya Cumhuriyeti, Libya, Litvanya, Libnan,
Macaristan, Makedonya, Maldivler, Malezya, Malta, Meksika, Misir, Moldova, Monako, Nijer,
Nijerya, Norveg, Ozbekistan, Pakistan, Polonya, Romanya, Ruanda, Rusya Federasyonu, Sili,
Singapur, Sirbistan, Slovak Cumhuriyeti, Slovenya, Sri Lanka, Sudan, Suriye, Suudi Arabistan,
Tacikistan, Tanzanya, Tayland, Tunus, Térkmenistan, Uganda, Ukrayna, Umman, Urdiin,
Vietnam, Yemen, Yunanistan, Zimbabve.

Albania, Argentina, Armenia, Australia, Austria, Azerbaijan, Bangladesh, Belarus, Belgium,
Bosnia and Herzegovina, Brazil, Bulgaria, Burkina Faso, Cambodia, Canada, Chile, China,
Colombia, Croatia, Cyprus, Czech Republic, Dominica, Egypt, Estonia, Ethiopia, Fiji Islands,
France, Georgia, Germany30, Greece, Hungary, India, Indonesia, Iran, Irag, Israel, Italy,
Japan, Jordan, Kazakhstan, Korea, Kosovo, Kuwait, Kyrgyzstan, Lebanon, Libya, Lithuania,
Macedonia, Maldives, Malaysia, Malta, Mexico, Moldova, Monaco, Mantenegro, Moracco,
Netherlands, Niger, Nigeria, Norway, North Cyprus, Oman, Pakistan,64 Palestine, Philippines,
Poland, Qatar, Republic of North Mace, Romania, Russia, Rwanda, Saudi Arabia, Serbia,
Singapore, Slovakia, Slovenia, South Africa, Spain, Sri Lanka, Sudan, Sweden, Switzerland,
Syria, Tajikistan, Tanzania, Thailand, Tunisia, Turkmenistan, Uganda, Ukraine, United Arab
Emirates, United Kingdom, United States, Uzbekistan, Vietnam, Yemen, Zimbabwe.



Yillara Gore Katihmci Firma Sayisi (2019)
Number of Exhibitors by Years
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Yillara Gore Ziyaretci Sayisi
Number of Visitors by Years
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13. Katilimc1 Degerlendirmeleri Exhibitors’ Overviews

Q)i @ uss Q@ :e

Travel Turkey izmir'e tekrar Fuarda yaptiklari is Ziyaretci kalitesinden
katilmayi diginiyor. baglantilarinin beklentilerini memnun kaldigini soyliyor.
Of the exhibitors plan karsiladigini belirtiyor. Of the exhibitors were satisfied
to exhibit again. Of the exhibitors are satisfied with the quality of visitors.
with the business contacts they
did during the fair.

Ziyaretci Gorusleri Visitors' Overviews

“%95 “%94 “%97

Ziyaretcilerin %93'0 fuardan Ziyaretgilerin %92'si Ziyaretgilerin %95'i katihmci
¢ok memnun ayrildi. Travel Turkey izmir 2019’y niteliginin beklentilerini

Of the visitors were highly ziyaret edecegini belirtti. karsiladigini belirtti.
satisfied with the fair. Of the visitors are considering a Of the visitors are satisfied

visit in Travel Turkey Izmir 2019. with the quality of exhibitors.



13.TTI
Alim Heyeti Programi

9.836 528 Goriisme

B2B Meetings

180 Uluslararasi Satin Alici
International Hosted Buyers

Hosted Buyers Programme

Her yil gerceklestirilen Alim Heyeti Programi ile Travel Turkey
izmir fuari dinyanin dért bir yanindan gelen turizm sektéri
temsilcilerini ve satin alma heyetlerini, katilimci firmalar

ile bu sene de bulusturmaya devam etti.Agirlanacak alim
heyetleri sene boyunca yapilan online basvurular ve katilimc
firmalarin talepleri dogrultusunda belirlenmis; ulagim ve
konaklama masraflari karsilanarak davet edilmis ve fuar
suresince katilimci firmalar ile ikili gérosmeler yapmislardir.

Bu ikili gérismeler fuar 6ncesinde taraflarin zamanlarini
verimli ve etkin bir sekilde kullanmasini saglayan online
randevu sistemi Uzerinden ayarlanmaktadir. Alinan
randevular dogrultusunda Hosted Buyer'lar, katilimci
firmalari stantlarinda ziyaret etmis ve Speed Networking
Alaninda gerceklesen bulusmalarda yeni is baglantilarinin
kurulmasi agisindan ideal bir platform olusturmustur. Tirk
Hava Yollar’'nin da destegiyle her yil sayisi artan Hosted
Buyer'lar Ulke ve bélge turizmini yakindan tanimak ve tecribe
edinebilmek adina Efes Antik Kenti ve Meryem Ana Evi
ziyaretlerinde de bulunmuslardir.

Pamukkale Traventenleri / Denizli - Pamukkale Travertine / Denizli

The Hosted Buyers Programme of Travel Turkey izmir Tourism
Exhibition had brought tourism professionals and the

hosted buyers from all around the world with the exhibiting
companies again this year. The buyers have been selected
according to the demands of the exhibitors. The exhibitors
met and did B2B meetings with hosted buyers during the
fair, which the accommodation and transportation costs are
providing by the organizers.

The B2B meetings were set and scheduled via an online
platform before the exhibition in order to maximize the

time efficiency. According to pre-scheduled meetings, the
buyers visited the exhibitors at their stands. Also the speed
networking activity was a unique platform for the buyers and
exhibitors to cooperate for new business opportunities. We
would like to thank to our programme partner Turkish Airlines
for their support which is increasing every year. Hosted
Buyer’s also visited Ephesus and House of Virgin Mary in order
to experience and get familiar with region’s tourism.



13. TTI

Hosted Buyer Gorusleri

Statements From Our Hosted Buyers

Kanada'dan Tirkiye'ye dogrudan yatirim

Fuara Kanada'dan katilan ve turizm alaninda global bir
danismanlik sirketinin Y6netim Kurulu Bagkani olan
Thomas Rado; “Turkiye'deki turizm, Avrupa'da ok
popiler. Kanadalilar gok kolay bir sekilde Tirkiye'ye
ulasabiliyorlar. Bunun da dtesinde Tirkiye'yi Kuzey
Amerika'da daha kesfedilir kilmak igin, daha fazla nig pazara
ulagmaya calisiyoruz. Daha dnce Tirkiye'ye getirdigimiz
temsilciliklerimiz oluyordu. Fakat simdi dogrudan yatirim
yapmayi diginiyoruz. Kongreler, konferanslar igin de
Tiirkiye'ye gelmeye basladik. iki ilke arasinda pek cok sey
gelismeye basladl.” seklinde konustu.

Canadian Direct Investment to Turkey

Thomas Rado, Board Chairman of a global tourism consulting
company, who attended the fair from Canada said; “Turkish
tourism is very popular in Europe. Canadians can reach Turkey
very easily. Furthermore, to make Turkey mare discoverable

in North America, we are trying to achieve to more niche
markets. Previously, we sent agencies to Turkey but now, we
are thinking of direct investment. Also, we started to come
to Turkey for conferences and congress. Between the two
countries, things have been improved in many areas.”

“Tirkiye mukemmel bir turizm kombinasyonu”

italya'da bir tur operatéri sirketinin satin alma midiri olan
Pascal Dierickx; “Tirkiye, italya'da oldukca popiiler bir turizm
destinasyonu. Gegctigimiz yil nifusumuzun yizde 40'indan
fazlasi Turkiye'ye seyahat etti. Tur operatdri olarak Avrupa
ve tim dinyada turistlerin gezilerini dizenliyoruz. Tirkiye;
kiltor, doga ve farkli turizm alanlari ile mikemmel bir turizm
kombinasyonu bizim icin. Fuar da oldukga ilgi ekiciydi.
GUnki cok fazla lokal tedarikgi vardi ve bu bizim sirekli
aradigimiz bir sey” dedi.

“Turkey is a perfect combination of tourism”

Pascal Dierickx, buying manager of a tour operator company
in Italy, said; “Turkey is very popular tourism destination

for Italy. More than 40 percent of the population last year,
visited Turkey. As tour operators, we organize trips for tourists
in Europe and all around the world. Turkey is a perfect
combination of tourism in culture, nature and different
tourism areas for us. Also, the fair was quite interesting.
Because there were many local suppliers and that was exactly
what we were looking for.”



“Fuar, Tirkiye'nin turistik destinasyonlarini anlatan

bir rehber gibiydi”

Alim Heyeti Programi kapsaminda fuara ingiltere'den katilan
Joanne Elliott; "Aile otelleri basta olmak Uzere kicik butik
otellerle ¢ok fazla gérisme yaptik. Daha dnce var oldugunu
hi¢ bilmedigim pek cok yer 6grendim fuarla birlikte. Sadece
iki yogun gin gecirdik fakat cok fazla sey 6grendik. Tavsiyeler
Uzerine pek ok turistik destinasyondan ve hedef kitlemize
uygun butik otellerden haberdar olduk. Birlesik Krallik'
temsil ediyorum ve buradan ¢ok fazla tavsiye topladim.

Bu deneyimleri Glkeme de iletecegim. Cok fazla otelle ig
birligi yaptik. Bu benim Tirkiye'ye ilk gelisim. Insanlar ¢ok
sicakkanli. Olaganisti bir sekilde yardimsever. Dolaysiyla her
sey ¢ok kolay halloluyor. Kapadokya'yr gitmem gereken yerler
listeme ekledim. izmir'i kesinlikle kesfetmem gerektigini
disiniyorum. Mutlaka geri gelecegim. Burasi muazzam bir
Ulke. Ve Ulkeyi tanimak icin bu fuarin ¢ok yardimi dokundu.
Fuar, Turkiye'nin turistik destinasyonlarini anlatan bir rehber
gibiydi. Fuar alaninda gezmek oldukga kolayd. Cok fazla otel
vardi, sektéromize dair her sey buradaydi. Kendi isim ve
pazarim igin aradigimi bulma konusunda oldukga gicli bir
fuar.” seklinde konustu.

“The fair was like a guidebook that describes tourist
destinations in Turkey”

Joanne Elliott, who attended the fair from the UK as part of
the Procurement Committee Program, said; “We had a lot of
meetings with small boutique hotels, especially family hotels.
Thanks to the fair, | learned many destinations where | didn’t
know before. We only had two busy days, but we learned many
things. Upon the recommendations, we became aware of many
tourist destinations and boutique hotels that are proper for
our target audience. | represent the United Kingdom and have
collected a lot of recommendations from here. | will also share
these experiences and recommendations with my country. We
cooperated with so many hotels. This is my first time coming
to Turkey. People are very sincere. They are extraordinarily
helpful. Therefare, everything is solved very easily. | added
Cappadacia to my must-visit places list. I'm thinking that |
really have to explore Izmir and | will certainly come back.
Turkey is an enormous country. And the fair helped to learn
many thing about this country. | didn't know Turkey. The fair
was like a guidebook that describes tourist destinations in
Turkey. It was quite easy to see around the fair ground. There
were so many hotels, everything about our industry was here.
It was a very successful fair about finding what | was looking
for for my business and market".

1ti









ttitech

i
SEYAHAT TEKNOLOJILERi 6ZEL BELOMU VE FORUMU Ho[e’Runner
EEE

TRAVEL TECHNOLOGY SPECIAL ZONE AND FORUM

Gegen yil fuarda seyahat teknolojileri firmalarinin
katihmiyla ilk defa olusturulan ve biyik ilgi géren
“ttitech” Seyahat Teknolojileri Ozel Bélimi'nde; teknoloji
firmalari, profesyonel ziyaretgilere sektérdeki yeni driin
ve teknolojileri tanitma imkani buldu. Ayrica kurulan
“Forum Alani”nda fuar boyunca yurt igi ve yurt disindan
gelen dnemli konusmacilar sektdrle bir araya gelerek
turizmde dijital dénisimin nabzini tuttu. HotelRunner'in
katkilaryla “ttitech stage by HotelRunner Theather”
adiyla duzenlenen etkinlikte, yolu turizmle kesisen
teknoloji devleri, zamani ve degisimi yakalama konusunda
dijitallesmenin 6nemini vurgulad.

In the “Ttitech” Travel Technologies Special Section;

which was created in the fair for the first time last year
with the participation of travel technologies companies
and attracted great attention; technology companies
found the opportunity to introduce the new products

and technologies in the sector to professional visitors.

In addition, in the established “Forum Area”; important
speakers to come within the country and from abroad came
together with the sector throughout the fair and took the
pulse of digital transformation in tourism. In the event held
under the name of “ttitech stage by HotelRunner Theather”
with the contributions of HotelRunner; the technology
giants whose path cross with tourism laid an emphasis on
digitalization in catching up with the time and change.



ttitech

Galigma Alanlari / Urin Gruplari
Working Areas / Product Groups

Kanal ve igerik Yonetimi-Cézimleri
CRM Sistemleri

Dagitim Teknolojileri

E-Ticaret

E-Pazarlama / Sosyal Medya Cozimleri
Fotograf, Video ve Film Yapimlan
Front / Back Office Sistemleri

Otel Teknolojileri

Mobil Teknolojiler ve Cozimleri
Rezervasyon ve Kayit Sistemleri
Arama Motorlan

Kazang / Gelir Yonetimi

Web ve Veri Analizleri

Odeme Cozimleri

Channel and Content Management-Solutions
CRM Systems

Distribution Technologies
E-Commerce

E-Marketing / Social Media Solutions
Photo, Video and Film Production
Front / Back Office Systems

Hotel Technologies

Mobile Technologies and Solutions
Reservation and Registration Systems
Motor Search Engines

Earnings / Revenue Management

Web and Data Analysis

Payment Solutions

Dara Antik Kenti / Mardin - Dara Ancient City / Mardin









Izmir Sokaklari
|zmir Streets

TTI'da bu yil “izmir Sokaklari” adi altinda ézel bir alan yer
aldi. izmir catisi altinda ile belediyelerinin yer aldigi alan,
izmir'e ve ilcelerine 6zgi temalarla zenginlestirildi. izmir
ve ilcelerin turizm faaliyetlerinin 6ne ciktigi alan; kentin
tarihi, kiltirel, gastronomik degerlerini fuar katilimcilari ve
ziyaretgileriyle bulusturdu.

A special area named “izmir Streets” took place in the fair
this year. The area, in which district municipalities were
given place under the roof of Izmir, was enriched with
themes peculiar to izmir and its districts. The area, where
the tourism activities of izmir and its districts came to the
forefront, brought the history of the city and its gastronomic
values together with the fair participants and visitors.






Hibrit Fuara Neden Katilmalisiniz?
Why You Should Exhibit to Hybrid Fair?

Uriin ve hizmetlerinizi ulasamadiginiz pazarlara tanitmak,

Sektdrdeki yenilikleri takip etmek,

Hem fiziki, hem de dijital platformda marka
farkindaligr olusturmak.

Sektor profesyonelleri ile ayni platformda
bir araya gelmek.

Yeni i baglantilari kurmak ve mijsteri portféyinizi
genisletmek.

Maksimum i hacmi yaratmak.

Pazar gesitliligi gérmek ve sirketiniz igin fark yaratmak.
Dunya piyasasinin nabzini tutarak sektdrdeki degisikliklere
hizli adapte olabilmek.

Sektdr ile ilgili konferans, seminer, panel ve etkinliklere
katilarak sektorel birikiminizi arttirmak.

Yurtdisindan davet edilen satim alimcilarla B2B
gorugmeler saglamak.

*

Promoting your products and services to markets you can reach.

To follow the innovations in the sector.

To create brand awareness on both physical and digital platform.

To come together with sector proffessionals on the same platform.
Establishing new busiess contacs and expanding your customer portfolio.
Creating maximum business volume.

To see diversity of the market and making a difference for you company.
To able to adopt quickly to changes in the sector by keeping

the pulse of the world market.

To increase your sectoral knowledge by participating in

sector-related conferences, seminars, panels and events.

To provide B2B meetings with hosted buyers invited from abroad.



Hibrit Fuari Neden Ziyaret Etmelisiniz?
Why You Should Visit to Hybrid Fair?

Tum dinyadan énemli turizm ve seyahat sirketleriyle
bulugma ve is baglantilari kurma,

Tum 6zel Urin ve hizmetlerin kalitesini karsilagtirma,
Uriin ve hizmet dagitimi anlagmalarini garanti altina alma,

Turizm sekt6rindeki en son trendler, is imkanlari ve
sektdr hakkinda detayli bilgi edinme,

Sektdrdeki yeni is imkanlarindan haberdar olma,

Sektorin gelecegi ile ilgili konferans, seminer, panel
ve etkinliklere katilma,

Rekabet ortamini gdzlemleme.

*

To meet and make business contacts with the leading travel
and tourism providers from around the world at a single
venue

To compare the quality of all specialized products
and services directly

To secure product / service distribution agreements

To discover all the latest trends, business opportunities
and detailed information about tourism industry

To attend congresses,seminars and parallel events about
the future of the industry

To observe the competitive environment

Balikh Gél / Sanliurfa - Pool of Abraham / $anliurfa

ULUSLARARASI TURIZM FUAR VE KONGRESI INTERNATIONAL TOURISM FAIR AND CONGRESS
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Katihm Ucretleri // 2021

(Minimum stant alani 12 m?dir.)

Stantsiz Bog Alan
310 TL/ m* + KDV %18

Ozel Tasarim Hazir Stant
395TL/ m?+ KDV %18

Dahil olan hizmetler: yan ve arka duvarlar, alinlik yazis, 1
adet grup priz, her 4m®ye 1 adet 150 watt spot isik, 1 adet
masa, 2 adet sandalye, 1 adet ¢dp kutusu, hali

Erken 6deme tarihlerimiz 30 Eylil 2021'e kadar %15, 29 Ekim
2027e kadar %10'dur.

Sanal Fuar Katilim Bedeli
1.600 EURO + KDV %18

Sanal katilim tcretlerinde erken 6deme indirimi bulunmamaktadir.

Participation Conditions // 2021

(Minimum booth size 12 sqm.)

Raw Space Stand
90 € / sqm + VAT 18%

Space and Design
Shell Scheme Stand
115 € / sqm + VAT 18%

Includes: side and rear walls, fascia board with company
name, electrical socket-3 KW monophase, spot lights-
HQI 150 W/4 sqm, 1 table, 2 chairs, 1 wastebin, carpet

Virtual Fair Participation Fee
1.600 € + VAT 18%




ILETISIM
CONTACTS
ZFAS

Izmir Fuarcilik Hizmetleri Kiltiir ve Sanat isleri Ticaret A.$.
Izmir Fair Services, Culture & Art Affairs Trade Inc.

Zafer Mah. 840 Sk. Fuar Alani No:2 Gaziemir-izmir / TURKIYE

KATILIM iCiN ZIYARET iGiN
MEHTAP COKGENG ARiF SAGLAM IREM GULER ANIL ERDOGAN
T: +90 (232) 4971118 T. +90 (232) 49711 06 T: +90 (232) 4971298 T: +90 (232) 4971114
M: +90 (538) 489 24 08 M: +90 (533) 144 98 82 M: +90 (531) 250 64 23 M: +90 (538) 489 26 91
F: +90(232) 4971113 F: +90 (232) 4971113 E: irem.guler@izmirfair.com.tr E: anil.erdogan@izmirfair.com.tr
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RCXUTIE AT T.C.TICARET BAKANLIGH

BU FUAR 5174 SAYILI KANUN GEREGINCE TOBB (TURKIYE ODALAR VE BORSALAR BIRLiGI) DENETIMINDE DUZENLENMEKTEDIR.

THIS FAIR IS BEING ORGANIZED UNDER LAW NO: 5174 AND SUPERVISION OF TOBB (TURKISH UNION OF STOCK EXCHANGES AND CHAMBERS).
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